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({1 The AUSTSWIM Styleguide is an important reference
tool that contains guidelines for reinforcing the
AUSTSWIM brand identity in all communications.
The AUSTSWIM brand identity components, in
all configurations, are to be used correctly and
consistently. Always seek approval from the brand
management team before printing or publishing. 2
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CORPORATE

LOGO
PARAMETERS

The AUSTSWIM logo consists of three primary
elements; ‘AUSTSWIM’, the tagline ‘educators in
aquatics’ and the platypus stylised illustration. AU STSWI M
These elements sit on a coloured base educators in aquatics
representative of water and create the overall S

brand identity.

MINIMUM CLEAR SPACE

The brand identity should always be placed
with an area of white space surrounding it. This
ensures that no other graphic element interferes
with the communication of the corporate brand.
The minimum area of clear space surrounding STSWI M
the brand identity is determined by the ‘block educatars in aguatics .
height (x)" being between the top of AUSTSWIM’ o 3

and the base of the tagline, as per the illustration.

This measurement should be used as a guide
whenever the AUSTSWIM brand Identity is used.

MINIMUM PRINT SIZE

The recommended minimum size that the brand
identity can be used is 20mm wide. This is to
ensure legibility and clear communication of the
AUSTSWIM brand at all times. The Austswim
brand identity should not be altered or distorted

in any way. Caution must be taken to ensure that
there is considerable contrast between the brand <20mm—>
identity colours and background colour at all

times.

IN CORRECT USE
To ensure the strength of the AUSTSWIM brand
identity, consistency of usage is extremely

AUSTSWIM.

s in aguatics 4

important.

DO NOT

« Change individual parts of the brand identity
« Resize individual parts of the brand identity
« Distort the brand identity in any way

« Delete any part of the brand identity

- Add any extra graphics to the brand identity
Rotate the brandmark

.

Place the brand identity on a background colour
which doesn’t make the logo legible.
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CORPORATE

LOGO
COLOUR / USAGE VARIATIONS

POSITIVE FULL COLOUR

The main AUSTSWIM brand identity should
appear on a white or blue background in the
positive four colour style wherever possible.

POSITIVE SINGLE COLOUR - A

As an alternative to the four colour brand identity,
the single colour version may be used. This is
particularly useful when printing only allows

for one colour (the background is made up of
percentages of the AUSTSWIM Blue 293C).

POSITIVE SINGLE COLOUR - B

The simplified single colour version of the brand
identity shown here may be used an alternative
to the above options, where printing techniques
or colours are limited (i.e. embroidery).

BLACK - A

This version of the brand identity is to be used
where only black ink (i.e. newsprint) or a simplified
feel is required.

BLACK-B

Alternatively, you may use the simplified version
shown which is made up of 100% black. This is
useful in instances where printing one colour or a
simplified feel is required.

REVERSE — WHITE

In instances where the AUSTSWIM brand identity
has to appear on a solid black or coloured
background, it should be reversed out in white.

AUSTSWIM.

N educators in aguatics

.

LAUSTSWIM

educators in aquatics «

£ )

LAUSTSWIM.

educators in aquatics -

.

USTSWIM

educators in aquatics

£ )

AUSTSWIM

educators in aquatics

A\USTSWIM.

educators in aquatics ~

AUSTSWIM STYLEGUIDE 5



CORPORATE
COLOUR PALETTE

The AUSTSWIM corporate colour palette consists of two colours. As these colours are blended to create
the coloured base of the logo, please always us the 4 colour process (CMYK) formula shown here.
For screen colour values, please refer to the RGB formula’s.

ON-SCREEN REPRODUCTION
The RGB and Websafe HTML versions of the AUSTSWIM Brand Identity should be used for on-screen
applications such as PowerPoint, Word, Adobe Flash, PDF presentations and website designs.

NOTE: Colours may vary according to paper stock, press weights, ink finishes and lighting conditions. Please consult current Pantone® Swatch Books for accurate colour
values at time of printing. It is recommended to always request a printed proof of AUSTSWIM collateral prior to sign off to check the colours are correct and consistent.

BLUE GREY GOLD

CMYK 100/68/0/2 CMYK 80/60/63/55 CMYK 6/29/65/5
PANTONE PANTONE 293C PANTONE PANTONE 426C PANTONE PANTONE 7407C
RGB 0/70/173 RGB 36/48 /48 RGB 226 /185/102
HEX# 0046AD HEX# 243030 HEX# E2B966
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CORPORATE
40TH YEAR

STYLE

In addition to the primary AUSTSWIM brand identity, a supporting graphic has been developed for
the 40th Year. Please see example below. Based on the water graphic within the brand identity, the
overlapping 40 adds texture and depth.

-

LOGOS

WIM.) 4

educators in aquatics
'~
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CORPORATE
TYPOGRAPHY

The primary typeface to be used for AUSTSWIM printed material is Proxima Nova A Light. The Proxima
Nova A Light font weight is generally used for body copy with sub headings appearing in Proxima Nova
A Medium and main headlines should appear in Proxima Nova A Black.

MINIMUM TYPE SIZE
The recommended minimum type size to be used for body copy on printed material is 7pt, in the Proxima
Nova A Light typeface.

FONT SUBSTITUTE

The Proxima Nova A typeface should be used wherever possible. In circumstances where collateral is
designed for use on the web or an alternative font is required (i.e. for compatibility with Microsoft Office)
the typeface Lato or Arial may be used as a substituted.

PROXIMA NOVA A — LIGHT
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY/Z
1234567890

PROXIMA NOVA A - REGULAR

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

PROXIMA NOVA A - SEMI BOLD

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

PROXIMA NOVA A - BLACK

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890
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CORPORATE
IMAGERY

The images are contemporary in style and composition and represent the wide range of audiences being
taught by AUSTSWIM Accredited Teachers™. Also shown are some more textural, abstract shots to be
used as supporting imagery.

. L - ¥
I N NS = e A
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CORPORATE
SUPPORTING LOGOS

ACCREDITED AUSTSWIM TEACHER™

The logo shown here is specifically used within
marketing materials used to promote AUSTSWIM
accredited teachers to people learning to swim,
and also as a valuable accreditation ‘stamp’ for
AUSTSWIM teachers and new recruits alike.

AUSTSWIM™ RECOGNISED

SWIM CENTRE TEACHER

The logo shown here is to be used as part of the
AUSTSWIM Recognised Swim Centre Kit. This kit
is supplied to aquatic facilities for promotional
purposes.

INTERNAL SUPPORTING LOGO

The logos shown here are used as apart of our
yearly prospectus. The AUSTSWIM Supporter Logo is
used in-conjunction with our yearly events calendar.
Offering industry organisations an opportunity to
exhibit or support our events. AUSTSWIM Preferred
Supplier Logos AUSTSWIM’s Preferred Suppliers are
company’s who work closely with AUSTSWIM and
have exclusivity and preferred supplier status.
AUSTSWIM PLATINUM Partners are held in high
esteem with many stakeholders across the aquatics
and recreation industry all specialising in their
specific fields of expertise. These Logos are supplied
to partners so they can use for promotional purposes.

AUSTSWIM AWARDS

The Logos Shown here are to be used as part of

the AUSTSWIM Awards. Each state has their own
award logos which are to be used for all state award
functions and advertising. States also have recipient
logos that can be sent out for the recipient to use
after the announcement. The National Award logos
are to be used in-conjunction with any advertising
of the National Awards. Recipients also receive a
logo to use at their descretion. Please note the year
and the award must visable alongside the logo if use
externaly.

.u'
U

AUSTSWIM
RECOGNISED

2019-20

SUPPLIER

AUSTSWIM

NATIONAL

"/ [
AUSTSWI
weel”
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AUSTSWIM AQUA

LOGO
PARAMETERS

The AUSTSWIM Aqua logo consists of two
primary elements; ‘AUSTSWIM AQUA’ and the
stylised wave illustration. These elements sit on a
coloured base representative of water and create
the overall brand identity.

MINIMUM CLEAR SPACE

The brand identity should always be placed
with an area of white space surrounding it. This
ensures that no other graphic element interferes
with the communication of the corporate brand.
The minimum area of clear space surrounding
the brand identity is determined by the ‘block
height (x)’ being between the top of ‘A’ in Aqua
and the base of the ‘A”, as per the illustration.
This measurement should be used as a guide
whenever the AUSTSWIM brand Identity is used.

MINIMUM PRINT SIZE

The recommended minimum size that the

brand identity can be used is 15mm wide. This

is to ensure legibility and clear communication
of the AUSTSWIM brand at all times. The
Austswim Agqua brand identity should not be
altered or distorted in any way. Caution must
be taken to ensure that there is considerable
contrast between the brand identity colours and
background colour at all times.

IN CORRECT USE

To ensure the strength of the AUSTSWIM Aqua
brand identity, consistency of usage is extremely
important.

DO NOT

« Change individual parts of the brand identity
» Resize individual parts of the brand identity
- Distort the brand identity in any way

« Delete any part of the brand identity

- Add any extra graphics to the brand identity
Rotate the brandmark

Place the brand identity on a background colour
which doesn’t make the logo legible.

AUSTSWIM.

AUSTSWIM.

&qua

AUSTSWIM

< 15mm —>

'AUSTSWIM

~
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AUSTSWIM AQUA

LOGO
USAGE VARIATIONS / COLOUR

POSITIVE FULL COLOUR
The main AUSTSWIM Aqua brand identity should AUSTSW'M !
appear on a white or blue background in the
positive four colour style wherever possible.

MONO - A
This version of the brand identity is to be used
where only black ink (i.e. newsprint) is required.

MONO -B
The simplified single colour version of the brand
identity shown here may be used an alternative AUSTSWIM

to the above options, where printing techniques CA\qua

or colours are limited (i.e. embroidery).

REVERSE — WHITE AUSTSWIM.

In instances where the AUSTSWIM brand identity
has to appear on a solid black or coloured

P(:Aqua

background, it should be reversed out in white.

The AUSTSWIM Aqua colour palette consists of two colours. For screen colour values, please refer to the
RGB formula’s. The RGB and Websafe HTML versions should be used for on-screen applications such as
PowerPoint, Word, Adobe Flash, PDF presentations and website designs.

BLUE AQUA

CMYK 100/68/0/2 CMYK 100/0/20/0
PANTONE PANTONE 293C PANTONE PANTONE 312C
RGB 0/70/173 RGB 0/167 /204
HEX# 0046AD HEX# 00A7CC

NOTE: Colours may vary according to paper stock, press weights, ink finishes and lighting conditions. Please consult current Pantone® Swatch Books for accurate colour
values at time of printing. It is recommended to always request a printed proof of AUSTSWIM collateral prior to sign off to check the colours are correct and consistent.

AUSTSWIM STYLEGUIDE
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AUSTSWIM AQUA

PROMOTIONAL MATERIAL
PRINTED

BUSINESS CARDS

Christine Naysmith
Aqua Education Coordinator

a 0434 846 137
naysmith@austswim.com.au
austswim.com.au

POSTER PULL UP BANNER

LEADERS
LEADERS IN N AGUA

AQUA TRAINING TRAINING

AUSTSWIM AQUA INSTRUCTORS
GET YOUR CENTRE MOVING
AUSTSWIM AQUA INSTRUCTORS
GET YOUR CENTRE MOVING
S
ATy

1300 885 666

LEADERS IN LEADERS IN

; sl AQUA TRAINING AQUA TRAINING

T @

% ﬁ e . - -
= (] YOUR CENTRE MOVING AUSTSWIM AQUA INSTRUCTORS

— . GET YOUR CENTRE MOVING
QUSTSWIM M [moro] 1300 885666 aus - @ S",”l”f’ = [5] 1500885 668 austswimcom.au
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EMBROIDERY

AUSTSWIM

educators in aquat ics

The logo is to be embroidered using white thread
and must always appear on a dark coloured item
of merchandise, preferably in the AUSTSWIM
blue.

AUSTSWIM AQUA

AUSTSWIM.

chai

The logo is to be embroidered using white thread

and must always appear on a dark coloured item
of merchandise, preferably in the AUSTSWIM
blue.

AUSTSWIM STYLEGUIDE
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CORPORATE

STATIONERY
VARIATIONS

BUSINESS CARDS

Carl Partridge
Chief Executive Officer | Company Secretary

T 1300885529 m 0428 098 937
E cpartridge@austswim.com.au
w austswim.com.au

8/21Howleys Rd
Notting Hill VIC 3168
PO Box 139 Mulgrave VIC 3170

EMAIL SIGNATURE

LETTERHEAD

< 1300 885 529
Date 562 7900
<<Contact>>
<<Address Line 1>>
<<Address Line 2>
<<Address Line 3>>

TouL FRee 1300885 520
Dear

Begin writing here.

SunpeoeL sureoToy Australlan Government stswim.com.au
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CORPORATE

POWERPOINT TEMPLATES
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AUSTSWIM AQUA
CLASS VIDEO

In partnership with Laurie Lawrence's World
Wide Swim School AUSTSWIM encourages
licenced AUSTSWIM Teachers to commit to
their ongoing professional development

their ongoing professional development.
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CORPORATE

AUSTSWIM AWARDS
VARIATIONS

The logos shown here are to be used as part of the AUSTSWIM
Awards. Each state has their own award logos which are to be
used for all state award functions and advertising. States also
have recipient logos that can be sent out for the recipient to use
after the announcement. The National Award logos are to be

used in-conjunction with any advertising of the National Awards.

Recipients also receive a logo to use at their descretion. Please
note the year and the award must visable alongside the logo if
use externaly.

AWARD CERTIFICATE

Presented to

INSERT THE NAME HERE

In recognition of being the recipient of the

2018 Victorian Austswim Teacher of
Infant and Pre School Aquatics Award

John Rigby
AUSTSWIM Chairman

AUSTSWIM

NATIONAL

NATIONA
(eet

AU 'rswm
weel /

AUSTSWIM STYLEGUIDE
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CORPORATE
CERTIFICATES

IN HOUSE RECOGNITION CERTIFICATE XXXX CERTIFICATE

RE
SWIM CENTRE ™

This is to acknowledge that ‘/

AUSTSWIM
INSERT THE NAME HERE Rgc&smsgn

A
RECOGNISED s
SWIM CENTRE ™

Attended the
P 000000 0000000000000000000004¢

AUSTSWIM Recognised In House Recognition Workshop

Proudly supported by

Date 12/12/18 Professional Development Hours 121 = Australian Government

This s to certify that

John Rigby Carl Partridge AUSTSWIM RECOGNISED

AUSTSWIM Chairman Chief Executive Offcer o Ao Caunc For T eccting Of Swining AWt Sty
SWIM CENTRE

and has agreed to abide by the AUSTSWIM
Swim Centre code of practice

Expiy Date

RECOGNISED SWIM CENTRE CERTIFICATE

This is to certify that

is an

AUSTSWIM RECOGNISED SWIM CENTRE

and has agreed to abide by the AUSTSWIM Swim Centre code of practice /

Expiry Date

AUSTSWIM

10, 20 & 30 YEAR
CERTIFICATE

IN APPRECIATION OF

10 YEARS

S AS AN AUSTSWIM LICENCED TEACHER

@ IN APPRECIATION OF
M ™
20YEARS

— 'AS AN AUSTSWIM LICENCED TEACHER

| IN APPRECIATION OF

30YEARS

S AS AN AUSTSWIM LICENCED TEACHER
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CORPORATE

MATERIAL
VARIATIONS

ORGANISATIONAL CHART

<
v
v

> GENERAL MANAGER
EDUCATION &
COMMUNICATIONS.

> GENERAL MANAGER
OPERATIONS.

> GENERAL MANAGER
BUSINESS & STRATEGY
> OLD BUSINESS CENTRE » ACCOUNTANT
AGER > MARKETING & EVENTS
cso MANAGER
SR ENGAGEMENT. > ASSISTANT ACCOUNTANT
CoCREINAICR » CSO & ACCREDITATION
> BUSINESS SYSTEMS MANAGER
> NSW BUSINESS CENTRE
MANAGER > BUSINESS SYSTEMS
-cso COORDINATOR
EDUCATION & ENGAGEMENT
COORDINATOR
CASUAL CSO
CASUAL CSO

> CSO & RENEWALS

> CSO & PROJECTS

> SA BUSINESS CENTRE
MANAGER
- ENGAGEMENT &
EDUCATION

> WA BUSINESS CENTRE
MANAGER

cso
CASUAL €SO

> VIC/TAS BUSINESS CENTRE
MANAGER
-cso
- EDUCATION & ENGAGEMENT
COORDINATOR

> SUB AGENTS
ACT ROYAL LIFE SAVING SOCIETY
NT ROYAL LIFE SAVING SOCIETY
NEW ZEALAND RECREATION
ASSOCIATION
- INTERNATIONAL PROVIDERS

ADVERTISING

NATIONAL COUNCIL

- CHAIRMAN
CHIEF EXECUTIVE OFFICER
AUSTRALIAN CAPITAL TERRITORY
NEW SOUTH WALES

NORTHERN TERRITORY
QUEENSLAND

SOUTH AUSTRALIA

TASMANIA

VicToRIA

WESTERN AUSTRALIA

AUSTRALIAN LEISURE FACILITIES
ASSOCIATION (ALFA)

ROYAL LIFE SAVING SOCIETY -
AUSTRALIA

SWIMMING AUSTRALIA LIMITED
SURF LIFE SAVING AUSTRALIA
YMCA AUSTRALIA

WATER SAFETY NEW ZEALAND

This template can be used through our social media channels and also through hard copy printable

versions. The text and picture is interchangable to suit the audience.

We have a white one also Tanya can we add?

RESPECT IS THE
FIRST STEP IN
WATER SAFETY
FORCE IS NOT
THE WAY

TOLL FREE 1300 885 666 * austswim.com.au

RESPECT IS THE
FIRST STEP IN
WATER SAFETY
FORCE IS NOT
THE WAY

TOLL FREE 1300 885 666 °

austswim.com.au
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TEACH

PROMOTIONAL MATERIAL
VARIATIONS

POSTER EDITABLE POSTER

TEACH

BECOME AN ACCREDITED
AUSTSWIM TEACHER™

EXPAND HORIZONS Nci
IMPACT YOUNG LIVES  — @

CREATE POSITIVE AQUATIC BEGINNINGS  #ewsosrvsraoeo
BECOME A TEACHER FOR INFANTS

Train as an AUSTSWIM Teacher of Infant and Preschool Aquatics — gaining
knowledge and skill for aquatic development in children 6 months to 4 years old.

COURSE INFO
VENUE:

DATE & TIME:

TEACHING AQUATICS COST:
... A CAREER PATHWAY

For more information please contact: PROUDLY SUPPORTED BY

TOLL FREE 1300 885 666
m.com

PHONE
EMAIL

RTO No:
104975

ENROL TODAY AT AUSTSWIM.COM.AU

ADVERT POSTCARD
JOIN THE EDUCATORS. THE
TEAC | INFLUENCERS & THE ENERGETIC
BECOME AN ACCREDITED £ K -
.. AUSTSWIM TEACHER™
Qﬁiﬂ;’ﬂr S _

TEACHING AQUATICS - "o SeEwiny JOIN THE

OVER EDUCATORS.
335,000 THE INFLUENCER
PEOPLE & THE ENERGETI(

@ o

.. A CAREER PATHWAY

TOLL FREE 1300 885 666

THE AUSTRALASIAN COUNCIL FOR THE TEACHING OF SWIMMING AND WATER SAFET!

) vake THE PLUNGE
AND SEE WHAT
1300 885 666
AUSTSWIM.COM.AAU

OVER
335000 INFORAUSTSWIM.COM.AU
PEOPLE g ——
(XX

AUSTSWIM STYLEGUIDE
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COURSE PROMOTION

PROMOTIONAL MATERIAL

EDITABLE POSTER

RIDE THE AQUA WAVE
GET WETS AND GET ACTIVE @

LEADERS IN AQUA TRAINING

“Train with the experts and gain the edge
to become a WETS Aqua Instructor.

COURSE INFO
DATE:  Insert date here DATE: Insert date here
VENUE: Insert venue here VENUE: Insert venue here
DATE:  Insert date here DATE: Insert date here.
VENUE: Insert venue here VENUE: Insert venue here

FST nsetcosthere

AUSTSWIM TEACHERS
STAY UPSKILLED FOR LIFE
LICENCED TO TEACH

&

AUSTSWIM PRESENTS.
HEADING LINE 1
HEADING LINE 2

Insert description paragraph here

DATE:  Insert date here

VENUE:  Insert venue here.
Insert venue ine 2 here

TIME:  Insert time her

PHONE  Insert chone here
Insert email here

WESSTE  Insert website here

FACESOOK _ Insert facebook here

M = EEET

= nsert ontact name hers ‘

WITHIN REACH r
SWIMMING & WATER :
SAFETY FOR ALL

BECOME AN AUSTSWIM ACCESS Y S
AND INCLUSION TEACHER™

Extend your aquatic skills to reflect the growing
diversity of today’s community

COURSE INFO
VENUE:

DATE & TIME

PHONE  Insert phone here
EMAIL  Insert email here
WEBSITE Insert website here
I3 LIKE US ON FACEBOOK

ENROL ONLINE TODAY Al WIM.COM.AU

e Insertcontactname here ‘ o

EXPAND HORIZONS &
IMPACT YOUNG LIVES

CREATE POSITIVE AQUATIC BEGINNINGS  +<imsniaio
BECOME A TEACHER FOR INFANTS

Train as an AUSTSWIM Teacher of Infant and Preschool Aquatics - gaining
knowledge and skill for in children 6 months to 4 t

COURSE INFO
VENUE:

DATE & TIME
cosT:

Billl  ENROL TODAY AT AUSTSWIM.COM.AU

TEACHING ADULTS G
REWARDING RESULTS =~

) ) ENROL TODAY AT AUSTSWIM.COM.AU

PHONE
EMAL

DEVELOPING CAREERS G- @
SAVING LIVES

BECOME AN AUSTSWIM TEACHER
OF SWIMMING AND WATER SAFETY"  susmancoce:

AUSTSWIM Teachers are in high demand. Develop essential knowledge,
skill and to teach vital d water

EXPAND HORIZONS
IMPACT YOUNG LIVES

CREATE POSITIVE AQUATIC BEGINNINGS  wesamsmio
BECOME A TEACHER FOR INFANTS

Train as an AUSTSWIM Teacher of Infant and Preschool Aquaics - gaining
knowledge and skill for in children 6 months to 4 years old

COURSE INFO
VENUE:

DATE & TIME:
cosT:

For move nformation lease conact:

PHONE
EMaL

D EiE¥ EnroL TODAY AT AUSTSWIM.COM.AU

WITHIN REACH
SWIMMING & WATER
SAFETY FORALL

COURSE INFO
COURSE: COURSE:
DATE: DATE:
cost cosT:
COURSE: COURSE:
DATE: DATE:
cosT: cosT:
venue )
For move normation please conoct:
PHONE
EmaL

D EEB¥ enroL ToDAY AT AUSTSWIM.COM.AU

LEADERS IN
/s_ﬂ AQUA TRAINING
) —

RIDE THE AQUA WAVE

Looking for a fun, active and positive work environment as an AUSTSWIM Aqua
Instructor

The OUTLOOK
Australa is now proudly among the workd's most diverse nations in landscape and population.
We are unique! AUSTSWIM Aqua Instruct

BECOME AN AUSTSWIM s, course wFo oorutes
TEACHER OF ADULTS™ « Flexible part time employment. + Great pay rate.
oATE: oATE:
Gain knowledge, skill and understanding to fexible hours and &
develop aquaic skilsfor adult learners cost cost looking o change, sartand dive no a new career.
COURSE INFORMATION
COURSE INFO
e oATE oATE worweLL
DATE & TIME: oSt cost: 'SUNDAY 25 FEBRUARY 2018
COST: \
(vence ‘ suom
— Formore el iseecortoc — 0305627300

pansonGaustowimcomau
PHONE Jr— - _@ J—
EMAL EMAL AUSTSWIM AQUA INSTRUCTORS GET YOUR CENTRE MOVING

BRI  ENROL TODAY AT AUSTSWIM.COM.AU

U ENROL TODAY AT AUSTSWIM.COM.AU

AUSTSWIM STYLEGUIDE
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MATE

PROMOTIONAL MATERIAL
VARIATIONS

POSTER

MATE

INSERT SUB HEADING HERE
2 LINES MAXIMUM

INSERT BODY TEXT HERE
3 LINES MAXIMUM

=

The Australasian Council for the Teaching of Swimming and Water Safety

TOLL FREE 1300 885 666
www.austswim.com.au

ADVERT

| MATE

INSERT SUB HEADING HERE
2 LINES MAXIMUM

INSERT BODY TEXT HERE
3 LINES MAXIMUM

WEB BANNER

MATE

INSERT SUB HEADING HERE
2 LINES MAXIMUM

SOCIAL MEDIA

MATE

INSERT SUB HEADING HERE
2 LINES MAXIMUM

INSERT BODY TEXT HERE
3LINES MAXIMUM

@ Ned
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CORPORATE

MATERIAL
VARIATIONS

FORMS

AUSTSWIM LICENCE RENEWAL APPLICATION

PERSONAL DETAILS

e FustNomo
Dot of Bt / ‘
Postol Address

Suburd st
Phone (i) Phone ki

Enat

CPR AND FIRST AID DETAILS

AUSTSWIM RECOGNITION OF PROFESSIONAL

DEVELOPMENT APPLICATION FORM

renewal purposes.
DETAILS

Swim Centre Nome/ Program Provider Nome

ENROLMENT APPLICATION FORM  /QUstswiny

DETAILS
e SueetAdess e FrstName Lostame
RS T——— err] o] Ooteof Bt / ' Gender Moo Femole  Oter
AUSTSHIN o ExpinyDote

WORKING WITH CHILDREN CHECK (WWCC) — Resicentol Adress
e P —— oreoct Person Suouns site Pc Coutry
Coranumser ey C= Postol Adcress
Suburb State Pic Country

, ProgramName Phone () Phone (i Wobie

emot Enal
s S e s oone] EMERGENCY CONTACT & MEDICAL DETAILS (wusr g cowpierso)
PROFESSIONAL DEVELOPMENT ot Prone
AUSTSIM Teochar fons) e, disabiy it i No  ves

oate L

PRACTICAL TEACHING.

AUSTSWIM Toacher (80nr)
Vonue'

AUSTSWIM Aqua nstructo 801s)
Jpervisors Nome supe

YES, please specity

COURSE SELECTION

e G Carees e
Teacher of Swimming and Water Safety $
S ——— s
E——— s
s
e it i s
B AUSTSWIM Agua Instructor s
PAYMENT DETAILS LS

PERSONAL ATTRIBUTES
Prepored. recorded ond delvered an approprictelesson for ol
2 1scopropritely attred and disploys o professionol imoge.
3. Propored,orgonised and uses equipment oppropriate o the esson
andthe partcpants 0
4 Demonstrates o postve ctitude toteaching
Disploys punctualy i ollowing lsson times
‘Communicate efectively wih sudents,porents ond pofessioncl
colleogues.

s
6

TOTALAMOUNTPAYABLE  O3hrs §50  &Shws $67  Ghrs §
BN:72515 7512
Atoched Vo MosterCord
CordNo ' ' '

Coranolders Name.
Signature
TO EMAIL THIS APPLICATION FORM

Simply click the submit form’ bution Ths il emai the form directly to AUSTSW
ou click submitfory, save the form and emo the form as on otiachment o re¢

AUSTSWIM HEAD OFFICE PO 80X 139, M
T1300885529 F0395626450 Erecog

PRESENTATION FOLDER

UNIQUE STUDENT IDENTIFIER

fortdiectly ot ip:/wwwusl govaulcreate-your-USL.
Enter your Unique Student centifer (f you clready have one)

LANGUAGE & CULTURAL DIVERSITY

1 10 which country were you born? Austrtio Other - plecse speciy

No,Englisnonly  Yes,other  please specify

3 Howwelldo you speok English? Very well Well Notwell Notatall
. K both Yes'bores)
No. Yes, Tores Staitfstander Yes, Aboriginal
DISABILITY
5 Doyou Yes No.

9

AUSTSWIM TEACHERS TEACH A SKILL FOR LIFE
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CORPORATE

MATERIAL
VARIATIONS

ANNUAL REPORT 2017-18

Paying it Forward

Northern
Territory

PARTNERSHIP PROSPECTUS PARTNERSHIP ORGANISATION TEMPLATE

rmw — i "~

Educators in Aquatics

"
WE TEACH A SiGILL FORg:E

our mission ®

ssssss N BEST POSSIBLE TE ’ -~
oF swnsn sareTy. S e

..;, '
)
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CORPORATE
POOL SIDE A-FRAME

AUSTSWIM

AUSTSw,

CAUSTSWIM. 1300 885 666
~ austswim.com.au

1300 885 666

austswim.com.au

AUSTSWIM AQUA

AUSTSWIM.

<~Aqua
AUSTSWIM (&3
” &qua '

1300 885 666
austswim.com.au

1300 885 666

austswim.com.au
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CORPORATE

PRINTED MATERIAL
VARIATIONS

QUALITY TEACH

AUSTSWIM S BECOME AN ACCREDITED
RECOGNISED CENTRES AUSTSWIM TEACHER™
& LICENCED TEACHERS™

MATE

INSERT SUB HEADING HERE
2 LINES MAXIMUM

Y
'ACCREDITED
ZAUSTSWIM,

S
_—
* 3

EACHNER

INSERT BODY TEXT HERE
3 LINES MAXIMUM

LOOK FOR QUALITY
CENTRES THAT TEACHING AQUATICS

HAVE BOTH A CAREER PATHWAY
TOLL FREE 1300 885 666 @
www.austswim.com.au

TOLL FREE 1300 885 666 @ TOLL FREE 1300 8685 666 @

AQUA TRAINING MATE

SWIMMING AND WATER SAFETY
A SKILL FOR LIFE!

YOUR CHILD DESERVES THE BEST Fg INSERT BODY TEXT HERE
3 LINES MAXIMUM

ASK FOR AN ACCREDITED
AUSTSWIM TEACHER™

AUSTSWIM AQUA INSTRUCTORS
GET YOUR CENTRE MOVING TOLL FREE 1300 855 665
www.austswim.com.aL

UL AR LA D ﬁ\ " 1300 885 666 austswim.com.au
Q o AusaaanCounch e Teachiog o Swimming and Waler St
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PROFESSIONAL DEVELOPMENT SERIES
COLOURS AND STYLE

The AUSTSWIM Professional Development Series colour palette consists of two colours. For screen
colour values, please refer to the RGB formula’s.

NOTE: Colours may vary according to paper stock, press weights, ink finishes and lighting conditions. Please consult current Pantone® Swatch Books for accurate colour
values at time of printing. It is recommended to always request a printed proof of AUSTSWIM collateral prior to sign off to check the colours are correct and consistent.

CMYK 100/68/0/2 CMYK 25/3/100/4
RGB 0/70/173 RGB 186/210/0
HEX# 0046AD HEX# BAD200
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PROFESSIONAL DEVELOPMENT SERIES
PROMOTIONAL MATERIAL

These forms are designed to be multi purpose. Primarily to be use for any professional development
workshops that sit outside courses.

POSTER/FORM

QusTswin)
2018 PROFESSIONAL

DEVELOPMENT SERIES

World’s Most Diverse

Australia is now proudly among the world's most diverse nations in landscape and population. We are unique!

These workshops provide strategies on how to engage new and emerging communities in our aquatic facilities ang 1 specifically
assist with understanding the essential ingredients. safety and will

Australia is now proudly among the world's most diverse nations in landscape and population. We are unique!
These workshops provide strategies on how to engage new and emerging communities in our aquatic faciliies and
assist with understanding the essential ingredients in celebrating diversity when teaching swimming and water.

completing

COURSE INFORMATION

VEwE  womwew
LOCATION _LATROBE LEISURE MORWELL | —
TIME 9.00AM - 3.00PM E

FOR MORE INFORMATION PLEASE CONTACT JADE HANSON

PHONE 0395627900 »
EMAIL ihanson@austswim.com.au | W
First Name. Sumame bke

PAYMENT DETAILS

BY CHEQUE/MONEY ORDER

Signature Date

NSW 2153

TOLL FREE 1300 885 666

austswim.com.au vic@austswim.com.au

1300 885 666 + 02 9894 2077 + nsw@austswim.com.au « austswim.com.au

WEB BANNERS SESSION NOTES

Qe A

S

SESSION

XAXRXXXXXXXXXXXXXXXX

Director, Changing Change International & AUSTSWIM Presenter

Teaching is repetitious and can become incredibly boring if you let t. The art of teaching a good
lesson is to have a bag of tricks at your disposal that can be drawn upon to give you the tools
needed to engage, motivate and retain the interest of your students. That said — is it just about your
students? Do you need a bag of tricks to motivate and engage yourself as the teacher?

Pillars support many things in life that we do  religion, customer service, marketing, healthcare,

‘ A - education  the list is endless. The three AUSTSWIM Learning Pillars of Knowledge, skill and
SUB HEADINC 3 3
understanding are there to support every part of not only teaching a student to swim but to support
L Ty - the teacher on their journey too. They embrace everything from how to do something to practising a

skill to using different teaching methods to enable empowerment.

In everything | do within teaching, | try to not only focus on the child but focus on the skil and

what s the simplest way to get the message across. By breaking down the skill into easy bite size
pieces and then putting it all back together, it gives a more viable structure to the lesson. Of course,
knowledge, skill and understanding are all included.

666 - yes, this is a devilish number but let's turn it around and make it angelic! This session

will give you bite size pieces to taste, test and try with a view to making your lessons the envy of
everyone. What can you do to make a boring practice more exciing after all — there is a limit to the
number of practices — it all about the teaching points. It's a bit like spaghetti Bolognese — why is it
that such a boring meal can taste so much better when it's cooked by somebody else?

Come to the session and bring the most boring practise you can think of and challenge us to think
about how we can make it more exciting. Every one of us has a particular skill that we find tricky to it
ourselves or perhaps we find it just so boring that we can't be bothered to do it properly.

Ask the question and add to your bag of tricks.

1300 885 666 - nsw@austswim.com.au + austswim.

AUSTSWIM STYLEGUIDE



EVENTS

SOAK IT UP CONFERENCE

COLOURS

The AUSTSWIM Sock It Up Conference colour palette consists of two colours per state. The colours for
regional areas within te state are swapped around. For screen colour values, please refer to the RGB

formula’s.

NSW

CMYK 100/68/0/2
RGB 0/70/173
HEX# 0046AD
vic

CMYK 79/13 /56 /1
RGB 28 /162 /138
HEX# 1CA28A
QLD

CMYK 0/59/100/0
RGB 253/132/2
HEX# FD8402

CMYK
RGB
HEX#

69/0/24/0
42 /189 /199
2ABDC7

CMYK
RGB
HEX#

CMYK
RGB
HEX#

25/3/100/4
186/210/0
BAD200

2/10/100/0
255/220/4
FFDCO4

NOTE: Colours may vary according to paper stock, press weights, ink finishes and lighting conditions. Please consult current Pantone® Swatch Books for accurate colour
values at time of printing. It is recommended to always request a printed proof of AUSTSWIM collateral prior to sign off to check the colours are correct and consistent.

AUSTSWIM STYLEGUIDE
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EVENTS

SOAK IT UP CONFERENCE
COLOURS

The AUSTSWIM Soak It Up Conference colour palette consists of two colours per state. The colours for
regional areas within te state are swapped around. For screen colour values, please refer to the RGB
formula’s.

WA

CMYK 76 /84713 /2 CMYK 27/70/5/0
RGB 94 /71/139 RGB 186 /105 /163
HEX# 5E478B HEX# BAG9OA3

CMYK 15/94/26/0 CMYK 0/72/52/0
RGB 209/48 /118 RGB 235/106 /98
HEX# D13076 HEX# EB6AG2

CMYK 0/0/07/7100 CMYK 11/98/88/2
RGB 0/0/0 RGB 210/38/50
HEX# 000000 HEX# D22632

NOTE: Colours may vary according to paper stock, press weights, ink finishes and lighting conditions. Please consult current Pantone® Swatch Books for accurate colour
values at time of printing. It is recommended to always request a printed proof of AUSTSWIM collateral prior to sign off to check the colours are correct and consistent.
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EVENTS

SOAK IT UP CONFERENCE
2018 STYLE & WEB BANNERS

AUSTSWIM

SOAK

IT UP
VICSTREAM CONFERENCE & 7 AL T o
MELEQURMHE + SUNDAY 20 HMAY =

GLD COMFERENCE & AQUMSUNMIT
BRISEAME *» SUNDAY 15 APRIL -omi.

AUSTSWIM

S+‘AK

MIT! CONFERENCE & SO MMIT

EYDHEY - SUNDAY 22 JULY

MNP BOTE&ERDE CORFERS MCE & AGHIASUMMIT -ﬁf
ROTORUA » 19 AUGUST

WA KNG NIFPTUNE CONFERTN SUMMT ’L"I
FERTH - SATURDAY T JULY

ALISTSWIM

A CONFEREMCE & AGUASUMMIT
ADELAIDE = SUNDAY 15 JULY -
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EVENTS

SOAK IT UP CONFERENCE
2019 STYLE & WEB BANNERS

AUSTSWIM

iy p @ T8
TUP. -

& MELEOURMNE

S SUMDAY 19 MAY

L

ADELAIDE
SUNDAY 21 JULY

Ls

AUSTSWIM

IT UP
BRISBANE
SUNDAY 7 APRIL

iy

AUSTSWIM

IT UP Ny
SYDNEY
SUMDAY 7 JULY

AUSTSWIM =8
ITUPIS ™

WORLD C ) " 3
SUMSHINE COAST 14 40CTOBER g

AUSTSWIM

ITUP
ORANGE
SATURDAY 27 APRIL
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EVENTS

SOAK IT UP CONFERENCE
WORLD CONFERENCE STYLE

EARLY
BIRD

DISCOUNTS
APPLY!

ITUP

WORLD CONFERENCE

University of WA, Business School, Hackett Drive, Crawley

2018 Western Australia AUSTSWIM Awards Presentation

&

Proudly supported by
P T L R T —

1300 885 666 austswim.com.au
wa@austswim.com.au

AUSTSWIM

S®

UP

WORLD CONFERENCE |
SUMSHINE COAST T4 4 0CTOBER
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SWIM CENTRE

PROMOTIONAL MATERIAL
COLOURS AND STYLE

The AUSTSWIM Swim Centre colour palette consists of two colours. For screen colour values, please
refer to the RGB formula’s.

NOTE: Colours may vary according to paper stock, press weights, ink finishes and lighting conditions. Please consult current Pantone® Swatch Books for accurate colour
values at time of printing. It is recommended to always request a printed proof of AUSTSWIM collateral prior to sign off to check the colours are correct and consistent.

CMYK 100/68/0/2 CMYK 15/94/26/0
RGB 0/70/173 RGB 209/48 /118
HEX# 0046AD HEX# D13076

B

o AUSTSWIM.

AUSTSWIM RECOGNISED ‘
01950, 2019-20
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SWIM CENTRE

PROMOTIONAL MATERIAL
VARIATIONS

AUSTSWIM RECOGNITION APPLICATION FORM

community, by

the industry. On receipt of you will research,

DETAILS

This is to acknowledge that ‘/

Ve Nome e AUSTSWIM
Sueet Adcress - INSERT THE NAME HERE

Suburb’ State” PiC’ Country’

Postal Address’ et coow)

Suburb” State” PIC’ Country” Attended the

Generic Email Website/Facebook”

Phone’ Mobile aBN XXXXXXXXXXXXXXXXXXXXXXXXX XXX

CONTACT INFORMATION AUSTSWIM Recognised In House Recognition Workshop

Contact Person Position

Direct Email DirectPhone

Proudly supported by

Date 12112718 Professional Development Hours 121 Austalian Government
Sy Dute ves
- Y ::/
Yes & e
Ty W

z
b}

v

008, Yes John Rigby Carl Partridge
v AUSTSWIM Chairman Chief Executive Officer The Austotoson Co 1 Of Swiming And Water Sfety
Yes
Name. Signoture Dote

RECOGNITION LEVEL

1am a single business appluing for recognition

This is to certify that
Yea Other.

is an

PAYMENT DETAILS
.\ AUSTSWIM RECOGNISED SWIM CENTRE

\BN: 72515 751227

TOTAL AMOUNT PAYABLE $ and has agreed to abide by the AUSTSWIM Swim Centre code of practice
Card No. / / I CVV number Expiry Date

AUSTSWIM
RECOGNISED
2018-19

Cardholder's Name.

0

Signature

v/
TSWIM

AUS’
RECOGNISED
2019-20

2019 RECOGNITION BENEFITS

Access & Logins to AUSTSWIM Online Resource Portal
State Conference Discount

Recognition of Professional Development Program Discount
AUSTSWIM Aqua Instructor Course Discount

AUSTSWIM Extension Course Discount

World Conference Discount

Listing on the AUSTSWIM website — Swim Centre Finder
AUSTSWIM Recognition Pack including certifcation & sticker
Promotional use of the AUSTSWIM Recognised Swim Centre logo
Promotional use of the AUSTSWIM Accredited Teacher" logo

Promotion through AUSTSWIM's participation at nationwide trade
& community expos.

E-Newsletters & Industry alerts & updates

Ability for participants to claim a portion of their swimming &
water safety lessons through a range of health funds.

Discounts on advertising employment opportunities through
Sports People v

Discounts on Merchandise Orders of § or more items — abilty

to cobrand 10*0FF  10%OFF

Free promotion through AUSTSWIM Facebook community pages. v v

RUx | x X< xS NS x

Invitation to attend Industry Forums v v

H20GRAPHY
$2950 regular price
+1 Aerial Video of Facilty & Entrance « 10-12 internal images of

Facility - 10-12 underwater images - Facilty Introduction video
- 4 Customer testimonial videos - 6-8 Staff Headshot photos 50*0FF  30%*OFF 20%0FF

WL

A~
Facllity Maintenance  MaTfOU insurance IMIE

Woter Quaity [JIEEE] Specialised Training
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CAUSTSWIM:

educators in agquatics 4

£

CONTACTS



